MARKETING

TEACHER:

Mrs. Cogdill

COURSE LENGTH:
1 semester

PREREQUISITE:
None

GRADE LEVEL:
11, 12

CLASS CAPACITY: 10 students, due to the fact of 10 computers

GENERAL DESCRIPTION: 

Marketing is the process of planning and executing the conception, pricing, promotion, and distribution of ideas, goods, and services to create exchanges that satisfy individual and organizational goals.  (Provides products and services that consumers need and want.) 

MODE OF PRESENTATION: 

A minimum of lecture time will be used.  A majority of the class time will be devoted to student involvement learning.  Consisting of cooperative groups, research, projects and activities, and students presentation, motives, and handling customer objectives.

GRADING PROCEDURE: 

Grades will be based on individual grades on group activities and projects, tests, and quizzes. 

STUDENT SKILLS/KNOWLEDGE TO BE GAINED:

1. Students will understand the basic marketing concept.

2. Students will know what the marketing mix is and how it is developed.

3. Students will learn how to divide a market into segments and determine the target market. 

